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Abstract 

This research investigates the effect of alcohol product marketing within the motorsports industry on the 
lifestyle choices of adolescents and young adults in India. Employing qualitative in-depth interviews, the study 
included experts such as professional motorcycle racers, racing team coordinators, sponsors, organizers, 
journalists, and parents aged 13 to 45, who attended Bharath GP in Delhi from various locations. Thematic 
analysis was applied to the interview data, revealing key themes related to the influence of alcohol advertising 
on lifestyle choices, brand loyalty, and purchasing behavior of young consumers. Findings indicate a 
pervasive influence on lifestyle choices and increased alcohol consumption associated with alcohol product 
marketing at Bharath GP. The study underscores the necessity of regulatory frameworks for alcohol marketing 
in motorsports events, specifically emphasizing the importance of responsible advertising strategies within the 


context of Bharath GP. 
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1. Introduction 

This research delves into the symbiotic relationship 
between motorsports, particularly MotoGP, and the 
alcohol industry, emphasizing the _ strategic 
marketing alliance witnessed during the Bharath 
Grand Prix 2023. As a global platform, MotoGP 
attracts a diverse audience, making it an ideal stage 
for alcohol brands to promote their products. The 
study focuses on the marketing strategies employed 
by Indian alcohol brands Campai and international 
brand Bushmills during the event. It analyzes their 
approaches to engage with a culturally diverse 
audience, taking into account the unique challenges 
posed by varying attitudes towards alcohol in 
different Indian states. The research also draws 
parallels with the Netflix series "Bad Boy 
Billionaires: India," highlighting Vijay Mallya's 
influential role in combining alcohol branding, 
specifically Kingfisher, with Formula One racing. 
This historical context provides depth to the 
examination of Campai's and Bushmills' marketing 


strategies during the Bharath Grand Prix. 
Furthermore, the study explores the crucial role 
played by governing bodies, Fédération 
Internationale de Motocyclisme (FIM) and Dorna 
Sports, in regulating alcohol advertising in 
motorsports [1]. The FIM's code of conduct guides 
alcohol sponsorship, ensuring __ responsible 
marketing practices and alignment with local 
regulations. Dorna Sports manages sponsorship 
activities, negotiates deals, and oversees compliance 
with FIM guidelines. A literature review performed 
on multiple studies revealed certain ideas in this area 
of research [2&3]. The first study explores 
Carlsberg's alibi marketing during the UEFA Euro 
2016 finals, revealing the substantial presence of 
alibis during critical game moments, with potential 
implications for public health, especially among 
children. The second report forecasts a remarkable 
growth in the motorsport online advertising market, 
emphasizing the effectiveness of online advertising 
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tools, particularly programmatic advertising on 
mobile devices. The third study investigates the 
impact of different forms of alcohol advertising on 
adolescent drinking behavior, highlighting varied 
influences based on exposure to specific ad types. 
The fourth paper scrutinizes the nuanced 
relationship between tobacco company sponsorship 
and alibi marketing in Formula One, revealing 
potential contravention of advertising directives. 
The fifth paper critically analyzes the responsible 
drinking advertising sponsored by the U.S. beer 
industry, uncovering inconsistencies in messaging. 
Lastly, the study on alcohol industry sponsorship of 
sportspeople suggests potential links between 
alcohol sponsorship and increased _ drinking 
behaviors among Australian athletes. Additionally, 
a systematic review underscores the association 
between alcohol advertising exposure and 
subsequent alcohol consumption in young 
individuals.The study highlights the careful balance 
struck by these organizations to accommodate 
business interests while upholding ethical standards 
in alcohol promotion during MotoGP events. In 
addressing the problem statement, the research aims 
to understand the marketing and advertising 
strategies of Campai and Bushmills, examining their 
impact on brand awareness and consumer behavior. 
The scope extends from January 2022 to September 
2023, with a focus on attendees aged 13 to 45 at the 
Bharath Grand Prix [4-8]. The study's relevance lies 
in contributing to the understanding of lifestyle and 
surrogate marketing in alcohol sponsorship within 
the context of Indian motorsports, with implications 
for public health and sports sponsorship policies. 

2. Methodology 

The research design for this study is qualitative, 
employing in-depth interviews as the primary 
method of data collection. This approach, focused 
on non-numerical data, aims to analyze the impact 
of digital marketing of alcohol on adolescents. The 
geographic focus is Delhi, particularly due to the 
Indian Grand Prix 2023 at the Buddh International 
Circuit, fostering a connection between motorsports 
and lifestyle choices [9]. The target population 
ranges from 13 to 45 years, encompassing both 


adolescents and experienced racers. The legal 
drinking age in Karnataka is 21, shaping the age 
criteria. The sample comprises individuals with 
significant motorsports involvement, such as on- 
track instructors, coaches, riders, organizers, 
parents, and avid fans [24]. The choice of in-depth 
interviews ensures accurate, firsthand information 
from those well-versed in the field [10]. The 
objectives center on studying alcohol product 
lifestyle marketing in motorsports, analyzing its 
influence on lifestyle choices, understanding 
advertising's impact on brand loyalty and 
purchasing behavior, and examining attendee 
perceptions of alcohol availability and 
consumption, especially concerning children. 
Research questions delve into the effects of lifestyle 
marketing on riders and attendees, the influence of 
alcohol advertising on brand loyalty, purchasing 
behavior, and attendee perceptions and responses to 
alcohol at the Indian Grand Prix. Data collection 
involves semi-structured questionnaires 
administered through online and offline means, 
accommodating respondent and _ researcher 
convenience [11-13]. The study's population 
comprises experts in motorcycle racing, including 
professional racers, team coordinators, sponsors, 
organizers, journalists, and parents who attended the 
Bharat GP in Delhi. Purposive sampling, guided by 
expertise in the subject matter, involves eight 
participants, with thematic analysis applied to their 
responses. Operational definitions clarify terms 
such as Bharat GP, Moto GP, and Alcohol 
Marketing in Motorsports, providing a _ clear 
framework for the study's parameters. The 
operational definitions are as follows: 


e Bharat GP - Moto GP is a _ world 
championship motorcycle race happening in 
23 countries all over the world. BharatGP is 
a part of this series of motorcycle racing that 
happened in Delhi, India, for the first time in 
the 75-year history of Moto GP. 


e Alcohol Marketing in Motorsports - 
Alcohol marketing in motorsports may be 
defined as the display of various alcohol 
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brand’s logos throughout the race track 
including bikes, team apparels, team 
uniforms, VIP paddock and corporate boxes 
and other promotional activities in the venue 
with an aim to promote the sponsors of the 
event and achieve brand recall among the 
attendees. The study aims to uncover 
insights into the intricate relationship 
between alcohol marketing in motorsports, 
lifestyle choices, and perceptions among 
diverse participants within the motorsports 
community [14]. 


3. Result and Discussion 

This qualitative study employs thematic analysis of 
in-depth interviews to explore the nuanced effects 
of alcohol lifestyle marketing in the motorsports 
industry, specifically focusing on the Indian Grand 
Prix. The study addresses three key research 
questions: the impact on lifestyle choices of 
adolescents and young adults, the influence of 
alcohol advertising on brand loyalty and purchasing 
behavior, and attendees' perceptions and responses 
to alcohol availability, particularly concerning 
children [15&16]. The lack of awareness regarding 
bans on alcohol and tobacco products in motorsports 
events emerges as a significant theme among 
participants. This underscores potential 
communication gaps and the need for more effective 
dissemination of information. Despite varying 
levels of awareness, participant’s express concerns 
about surrogate marketing strategies, where alcohol 
brands promote themselves on social media while 
offering products at events [17]. This theme 
highlights a_ potential discrepancy between 
marketing messages and actual consumption 
opportunities, raising questions about transparency 
and ethical practices [23]. The thematic analysis 
reveals diverse perspectives on the influence of 
alcohol consumption on lifestyle choices. While 
some participants advocate prioritizing the thrill of 
racing over alcohol promotion, others view it as a 
cultural element integral to motorsports enjoyment. 
The tension between entertainment value and 
potential consequences on lifestyle choices is 


evident, suggesting a need for balance. Participants’ 
personal consumption habits vary, with some 
abstaining from alcohol and others admitting to 
being social drinkers. This diversity emphasizes the 
importance of considering individual attitudes and 
behaviors within the broader context of alcohol 
marketing. Brand awareness and advertising effects 
are evident, with exposure to alcohol brands at the 
event acknowledged. The analysis raises questions 
about the effectiveness of advertising strategies in 
creating brand awareness and _ influencing 
perceptions [26-28]. Exploring the influence of 
alcohol advertising on brand loyalty and purchasing 
behavior, the study finds a complex interplay of 
factors. While some _ participants distance 
themselves from purchasing alcohol products at 
events, others indicate a willingness to try based on 
advertising exposure. The theme of negative 
influence on children emerges strongly, reflecting 
concerns about setting a bad example and 
highlighting the ethical dimensions of alcohol 
marketing in motorsports events. Participants 
propose alternative measures, such as promoting 
energy drinks or non-alcoholic beverages, to 
mitigate the presence and consumption of alcohol 
[18]. This suggests a collective desire for a balanced 


and responsible environment. The overall 
impression theme’ encapsulates  participants' 
cautious sentiments, questioning the 


appropriateness of current marketing strategies, 
especially concerning young attendees and children. 
Synthesizing findings with existing literature, the 
study aligns with previous research emphasizing the 
pervasive influence of alcohol marketing on various 
age groups. Both sources converge on the need for 
nuanced regulatory measures to address potential 
risks, especially concerning vulnerable populations 
like adolescents. On the whole, this research 
provides valuable insights into the multifaceted 
effects of alcohol lifestyle marketing in the 
motorsports industry [19-21]. The thematic analysis 
captures participants’ diverse perspectives, shedding 
light on awareness levels, marketing strategies, 
concerns, and alternative suggestions. The study 
contributes to the broader discourse on responsible 
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alcohol marketing practices and suggests avenues 
for future research and policy considerations in the 
context of motorsports events. 


Conclusion 
The synthesis of literature and thematic analysis in 
this research provides a comprehensive 
understanding of the multifaceted impact of alcohol 
marketing in motorsports. Common themes include 
the significant influence on lifestyle choices, the 
association with increased alcohol consumption, 
and the importance of regulatory frameworks. 
However, differences highlight unique dynamics 
within the motorsports context and the necessity of 
considering both broad policy perspectives and 
individual experiences [22]. Future research 
recommendations advocate for a mixed-methods 
approach to enhance comprehension, a targeted 
exploration of younger audience attitudes, global 
cultural variations, alternative data collection 
methods to mitigate bias, participatory research for 
community engagement, consideration of socio- 
economic factors, continuous monitoring of 
evolving marketing trends, and longitudinal designs 
for dynamic perspectives [25-28]. These 
recommendations aim to guide future investigations 
towards more nuanced insights and _ targeted 
interventions in the motorsports industry and 
beyond. 
References 
[1].IAS. (2015). "Alcohol Advertising and 
sponsorship in formula one: A Dangerous 
cocktail." Retrieved November 14, 2023, from 
https://www.ias.org.uk/uploads/pdf/IAS%20r 
eports/ALCOHOL_ADVERTISING_AND_ 
SPONSORSHIP_IN_FORMULA_ONE__A 
_DANGEROUS_COCKTAIL_MAY_2015.p 
df 
[2].Brown, K. (2016). "Association Between 
Alcohol Sports Sponsorship and 
Consumption: A Systematic Review." 
Retrieved November 29, 2023, from 
https://academic.oup.com/alcalc/article/5 1/6/ 
747/2374095 


[3].Bournemouth University Research Online 
[BURO]. (n.d.). "An investigation into 
motorsport sponsorship: a comparative 
analysis of two and__ four-wheeled 
sponsorship." 
http://eprints.bournemouth.ac.uk/12329/ 


[4]. Alcohol Focus Scotland. (n.d.). "Children’s 
Recognition of Alcohol Marketing." 
Retrieved November 14, 2023, from 
https://www.alcohol-focus- 
scotland.org.uk/media/62890/Children_s_Re 
cognition_of_Alcohol_Marketing_Briefing.p 
df 


[5].Collins, R., et.al. (2007). "Early Adolescent 
Exposure to Alcohol Advertising and Its 
Relationship to Underage Drinking." 
Retrieved November 14, 2023, from 
https://www.ncbi.nlm.nih.gov/pmc/articles/P 
MC2845532/ 

[6].Cushnan, D. (2013, April 24). "Estrella 
bolsters MotoGP investment with 0,0 brand." 
SportsPro. 
https://www.sportspromedia.com/news/estrel 
la_bolsters_motogp_investment_with_OO_br 
and/ 

[7].DeJong, W., Atkin, C. K., & Wallack, L. 
(1992). "A Critical Analysis of 'Moderation' 
Advertising Sponsored by the Beer Industry: 
Are ‘Responsible Drinking’ Commercials 
Done Responsibly?" The Milbank Quarterly 
Wiley-Blackwell. 
https://doi.org/10.2307/3350215 

[8].Ellickson. (2005). "Does alcohol advertising 
promote adolescent drinking? Results from a 
longitudinal assessment." Retrieved 
November 2023, from 
https://onlinelibrary.wiley.com/doi/abs/10.11 
11/j.1360-0443.2005.00974.x 

[9].Foran, D. (2015). "Alcohol sponsorship in 
sport: An investigation into the effect alcohol 
sponsorship has on young Irish adults." 
Retrieved November 14, 2023, from 
https://norma.ncirl.1e/203 1/1/darraghforan.pd 
f 


OPEN Qaccess IRJAEM 


35 


aX * International Research Journal on Advanced Engineering — ¢ ISSN: 2584-2854 


and Management 


https://goldncloudpublications.com 
https://doi.org/10.47392/IRJAEM.2024.0006 


Volume: 02 
Issue: 03 March 2024 
Page No: 32-37 


[10]. Gidithuri, U. (n.d.). "MotoGP confirms 
Bharat GP debut in 2023." Autocar India. 
https://www.autocarindia.com/motor-sports- 
news/motogp-confirms-bharat-gp-debut-in- 
2023-425903 

[11]. Fédération Internationale de Motocyclisme. 
(n.d.). "FIM CODE OF ETHICS." Retrieved 
November 22, 2023, from https://www.fim- 
moto.com/fileadmin/user_upload/Ethique_20 
21_En.pdf 


[12]. Grant-Braham, B., & Britton, J. (2011, 
August 5). "Motor racing, tobacco company 
sponsorship, barcodes and alibi marketing." 
Tobacco Control; BMJ. 
https://doi.org/10.1136/tc.2011.043448 


[13]. Kelly, S., & Ireland, M. (2019, March 1). 
"The Alcohol-Sport Nexus and How 
Consumers Are Affected Through 
Sponsorship." International Journal of Sport 
Communication; Human Kinetics. 
https://doi.org/10.1123/jsc.2018-0153 

[14]. Kusserow, R. (1992). "Youth and Alcohol: 
Summary of Research Alcohol Advertising’s 
Effect on Youth." Retrieved November 14, 
2023, from 
https://oig.hhs.gov/oei/reports/oei-09-9 1 - 
00651 .pdf 

[15]. Mobilising Design. (n.d.). "Google Books." 
https://books.google.co.in/books ?hl=en&lr= 
&id=dDkIDwAAQBAJ&oi=fnd&pg=PA 117 
&dq=motogp++sponsorship+process+&ots= 
EcuH9Lsued&sig=plFyA6qZZS XgUfKlbn1 
pYWxM2YY &redir_esc=y#v=onepage&q&f 
=false 

[16]. Monterian, S. (2020). "The impact of sport 
sponsorship on aspects of consumer-based 
brand equity A case of Formula One World 
Championship." Retrieved November 14, 
2023, from 
https://thesis.eur.nl/pub/55336/Monterian- 
Sara.pdf 

[17]. Motorsport Online Advertising Market - 
Forecast (2023 - 2028). (n.d.). 
"IndustryARC." 


OPEN Qaccess IRJAEM 


https://www.industryarc.com/Report/19323/ 
motorsport-online-advertising-market.html 

[18]. Murray, R. L., Breton, M. O., Britton, J., 
Cranwell, J., & Grant-Braham, B. (2018, 
April 25). "Carlsberg alibi marketing in the 
UEFA euro 2016 football finals: Implications 
of Probably inappropriate alcohol 
advertising." BMC Public Health; BioMed 
Central. https://doi.org/10.1186/s12889-018- 
5449-y 

[19]. O’Brien, K., Miller, P., Kolt, G. S., Martens, 
M. P., & Webber, A. L. (2011, January 30). 
"Alcohol Industry and Non-Alcohol Industry 
Sponsorship of Sportspeople and Drinking." 
Alcohol and Alcoholism. Oxford University 
Press. https://doi.org/10.1093/alcalc/agq095 

[20]. Patil, P. (2022). "A Study on Surrogate 
Advertising Strategies Adopted by Selected 
Companies in India." Retrieved November 14, 


2023, from 
https://www.jetir.org/papers/JETIR2208 126. 
pdf 


[21]. Scottish Health Action on Alcohol 
Problems. (2020). "Time to blow the whistle 


on alcohol sport sponsorship 
Recommendations for action." Retrieved 
November 14, 2023, from 


https://www.alcohol-focus- 
scotland.org.uk/media/439999/afs-and- 
shaap-2020-time-to-blow-the-whistle-on- 
alcohol-sport-sponsorship-low-res.pdf 

[22]. Smith, L. A., & Foxcroft, D. (2009, February 
6). "The effect of alcohol advertising, 
marketing and portrayal on drinking behavior 
in young people: systematic review of 
prospective cohort studies.". BMC Public 
Health; BioMed Central. 
https://doi.org/10.1186/1471-2458-9-51 

[23]. Tafa, R. (2020, November 12). "Why are so 
many brands of alcohol involved in motor 
sports sponsorships?" RTR Sports. 
https://rtrsports.com/en/blog/alcohol-motor- 
sports-sponsorships/ 

[24]. Terblanche-Smit, M., Du Preez, R., & Van 
Der Spuy, T. (2014, October 31). "Measuring 


36 


Xx International Research Journal on Advanced Engineering —¢ ISSN: 2584-2854 


Volume: 02 
Fax and Management Issue: 03 March 2024 
we https://goldncloudpublications.com Page No: 32-37 
ie https://doi.org/10.47392/IRJAEM.2024.0006 


The Impact of Branded Alcohol Advertising 
and Price On Brand Versus Segment 
Consumption." International Business & 
Economics Research Journal Clute Institute. 
https://doi.org/10.19030/ber.v 1316.8938 


[25]. The Essential Handbook of Treatment and 
Prevention of Alcohol Problems. (n.d.). 
"Google Books." 
https://books.google.co.in/books ?hl=en&lr= 
&id=54yUzyDiTJOC&oi=fnd&pg=PA339&d 
q=Advertising+and+Marketing+of+Alcohol+ 
in+sports+++research+paper+&ots=pIwPPJ2 
ulu&sig=q6Eipeu VN9Lq8HI2M_ISIOd6E4c 
&redir_esc=y#v=onepage&q=Advertising %2 
Oand%20Marketing %200f%20Alcohol%20in 
% 20sports%20%20%20research% 20paper&f 
=false 


[26]. The Karnataka Exercise Act, 1965. (n.d.). 
Retrieved November 2023, from 
https://www.indiacode.nic.in/bitstream/1234 
56789/6860/1/21_of_1966_%28e%29 pdf 

[27]. Tyagi, IL, & Tyagi, P. (2023, January 18). 
"Surrogate Advertisement and its impact." 
Global Journal of Management and 
Sustainability (MAS) [ISSN 2583-4460]. 
https://doi.org/10.58260/j.mas.2202.0109 

[28]. Watch Bad Boy Billionaires: India | Netflix 
Official Site. (n.d.). 
https://www.netflix.com/in/title/80990073 


OPEN Qaccess IRJAEM 37 


